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History of debates about Audiences

» The Frankfurt school's hypodermic model
(1930s Germany)

» The two-step model of mediated influence

» Uses and Gratifications.

» The Encoding/Decoding model

 Cross-cultural interpretations etc.......
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The Research Cobweb
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Impetus for the Research Question

Markets Morality

%

Politics/Culture/
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Technology Identity
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Frame audiences: citizens, public(s),
stakeholders, communities, fans,
consumers, bloggers.

Data collection techniques: focus groups,
interviews, observation, questionnaires
etc.

Analytical focus: understanding, influence,
interpretation, emotional engagement,
pleasure, uses, creativity, identity.
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AUDIENCE RESPONSES TO MEDIA REPORTING
ABOUT AIDS

Method

* Number of focus groups: 52

» Range of diverse groups: e.g. diverse
demographics, some special interest
groups (male prostitutes, doctors,
prisoners)

« Group process: Basic questionnaire,

‘news game’, general discussion.
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Audience understandings of AIDS:
Examples of findings

Importance of media language: e.g. ‘body fluids’
Importance of pre-existing ideas: e.g. about ‘Africa’

Importance of moral categories: e.g. lesbians at high risk
as ‘unnatural’

Importance of images: e.g. ‘the Face of AIDS’
Importance of particular stories and their social currency;
‘the vengeful AIDS carrier’

‘Boomerang messages: 'If you're not 100% sure of your
partner, use a condom’

See: Miller, D et al 1998 Circuit of Mass Communication

London: Sage — chapter 8
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AUDIENCES RESPONSES TO MEDIA REPORTING ABOUT
CHILD SEXUAL ABUSE

Method

Interviews: 40 interviews with survivors
of abuse

Focus groups: 79 focus groups

Range of diverse groups: diverse
demographics, some special interest
groups (e.g. incest survivors, social
workers )

Group process: Basic questionnaire,
‘news game’, general discussion.
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Audience understandings of sexual abuse:
examples of findings

» The transformatory power of media addressing
previously taboo topics

« Media templates: the power of analogies
* The power of story branding

See: Kitzinger, J (2004) ‘Framing Abuse: media
influence and public understandings of sexual
violence against children. Pluto Press
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Citizens and Human Cloning

Method

Questionnaires — mass observation archive

Focus groups: 10 focus groups (general), 10 after
viewing fictional films

Range of diverse groups: diverse demographics, some
special interest groups (e.g. Muslims, Sci-fi fans)

Group process: open discussion or viewing
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Citizens and Human Cloning —

some findings

» Constructions of ‘the
public’ — the rational and
irrational citizens

* Science fiction and the
rhetoric of influence
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Social, political,
institutional and
economic context

From: Kitzinger J. (2004) Audience and Readership Research in The Sage
Handbook of Media Studies (Eds. Dowgﬂgﬁ,&@m,\‘
JennyKzoger,Cora Unwersty. Tk Shaing Experrce, Ao B EASERBO NOT QUOTE

Social, political, institutional
and economic context

Knowledge
paradigms

Data collection
techniques:
(a) focus groups

(b) Recall and
debate not
viewings
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Impetus/
Motivation

Framing the
questions

Framing the
al

Knowledge
paradigms

Social and economic context:
(including political/ institutional)
- Student debt/RAE

- White, western woman

- Peace / feminist movement ;
mpetus/

Framing the questions
Framing the
Data collection

techniques
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Events....

DRAFT VERSION

Jenny Kitzinger, Cardift University. Talk at ‘Sharing Experence’, Avery RMEASED0 NOT QUOTE

Jenny

- Events: Dolly
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Family background — and location in
time/space/culture/experience

» My original interest: How are cultures
sustained, reproduced, changed...for the
better, or for the worse?

e ....and back to 1930s Germany....
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Overviews

Kitzinger J. (2004) ‘Audience and Readership
Research’ in Downing J., et al. (eds) The Sage
Handbook of Media Studies (Sage)

Kitzinger, J (1999) ‘A sociology of media power
Key issues in audience reception research' in
Philo, G (ed) Message Received. (Longman)
Kitzinger, J (2001) ‘Impacts and Influences’ in:
Cobley, P and Briggs,A (2001) The Media: An
Introduction (Longman)

DRAFT VERSION

Kitzinger, Cariff University. Talk at ‘Sharing Experience’, Avery RbEASE20D0 NOT QUOTE




