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Moving ftrom theories to
audiences

Jeff Smith (1998;7{20(‘)1) and Anahid
Kassabian (2001) describe audience
/ pop music soundirack relationship
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Jeff Smith (1998; 2001)

“On one level, an audience of uninformed
viewers may-interpret the song as
background music’pure and simple. As
such, they may make judgments regarding
the overall style and itsappropriateness to
considerations of sefting. character, and
mood. However, an-audience of informed
viewers will recognise.the seng’s title, lyrics or
performer, and will apply this knowledge to
the dramatic context depicted onscreen”

(Smith, 1998, p.167).
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Potential difficulties
(when talking to audiences)

e What counts as-*knowledge?
- ‘public’ vs. ‘priva’ré' ways of knowing
o Possibility of negoﬂoﬂon between
meanings
¢ Informed/Uninformed dichoiomy
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How do people hear and
relate to music in film?
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Anahid Kassabian (2001)

e Composed score --assimilating
identification’
e Compiled score = “affiliating identification’
o Useful points
— importance of musicin film
— draws attention to the audience /
‘perceiver’
- importance of considering social histories
e But...
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Potential difficulties
(when talking to audiences)

¢ No space for ‘real’ audiences

o Implies preferred type of ‘perceiver’

e Implies preferred-type of
‘identification”

e Doesn’t define “identification:
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Talking'about music

e How might music play into audience
responses to filnns?

— Memorability

— Characters

— Likes/dislikes

— Categorisation

- Feeling absorbed/engaged
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The films

e Three rom-coms:
— 10 Things | Hate About You (1999)
- What Women Want (2000)
- Love, Actually (2003)
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The interviews

e 4 focus groups
- 4-6 people
— friendship groups
e under 25 yearsold (men and
women)
over 45 years old (men and.women)
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